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s/n  Item Statement  FUK  GSU  FCET  Mean  
Sum  

R  Dec  

 
×

 

±
 
×

 
±

 
×

 
±

   
1

 
Lack of Digital 
Marketing 
strategic skills 
among 

Librarians 

 

3.90
 

.30
 

3.90
 

.30
 

3.17
 

.80
 

3.68
 

.60
 

2nd

 
SA

 

2

 

Poor Digital 
Information  

facilities in the 
Libraries

 

3.90

 

.30

 

3.70

 

.47

 

3.23

 

.66

 

3.63

 

.55

 

4th

 

SA

 

3

 

Inadequate Fund 
to carryout 

Marketing 
effectively

 

3.95

 

.22

 

3.80

 

.41

 

3.29

 

.58

 

3.70

 

.59

 

1st

 

SA

 

4

 

Lack of Digital 
Marketing 

Training

 

3.85

 

.36

 

3.70

 

.47

 

3.47

 

.87

 

3.68

 

.60

 

2nd

 

SA

 
5

 

Lack of Digital 
Marketing 
policies in the 

Libraries

 

3.85

 

.36

 

3.70

 

.57

 

3.35

 

.78

 

3.64

 

.61

 

3rd

 

SA

 
Cluster Mean

 

3.66

 

.57

       

SA
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s/n  Item Statement  FUK  GSU  FCET  Mean  
Sum  

R  Dec

 ×  ±  X  ±  ×  ±    
1

 
Organizing 
trainings, 
seminars and 
workshop to 
educate 
librarians on 
marketing of 
Digital 
Information 
Resources and 
services

 

3.95

 

.22

 

3.95

 

.22

 

3.35

 

.78

 

3.77

 

.53

 

1st VA

2

 

Marketing 
Digital 
Information 
Resources and 
Services should 
be implemented 
in library 
school’s 
curriculum.

3.95

 

.22

 

3.95

 

.22

 

3.29

 

.77

 

3.68

 

.57

 

2nd VA
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3  Library 
management 
should have a 
separate budget for 

marketing Digital 
Information 
Resources and 

Services

 

3.95
 

.21
 

3.95
 

.22
 

3.17
 

.88
 

3.54
 

.65
 

5th  VA  

4

 

Management 
should

 

have a 
Marketing digital 

Information 
Resources and 
Services policy.

 

3.90

 

.30

 

3.90

 

.30

 

3.17

 

.95

 

3.50

 

.68

 

6th

 

VA

 

5

 

Librarians should 

be willing to market 
Digital Information 
Resources and 
services

 

3.95

 

.21

 

3.95

 

.22

 

3.35

 

.86

 

3.57

 

.62

 

4th

 

VA

 

6

 

Unit should be 
established in 
Academic Libraries 

for marketing 
Digital Information 
Resources and 
services

 

4.00

 

.00

 

4.00

 

.00

 

3.29

 

.84

 

3.63

 

.61

 

3rd

 

VA

 

Cluster Mean

 

3.61

 

.61

        

VA
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