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S/N  The extent of Librarians Involvement with 
Marketing of Services and Resources  

VHE  HE  LE  VLE  Mean  

a.  I often market the library services and resources 
to staff and students  

20  30  40  43  2.20  

b.
 

I market library services and resources to 
students on Whatsapp via Student Union 
Whatsapp group

 

20
 

30
 

60
 

23
 2.35

 

c.
 

I market library services and resources to Staff 
on Whatsapp via Staff Union Whatsappgroups 
such as ASUU, SANNU, NAT, NASSU, etc.

 

10
 

10
 

27
 

86
 1,.58

 

d.

 
I market library services and resources to 
students during library orientations.

 

50

 
83

 
0

 
0

 
3.38

 
e.

 

I market library services and resources to 
students and staff on my personal Facebook 
page.

 

0

 

0

 

47

 

86

 
1.35

 
f.

 

I market library services and resources to 
students and staff on my personal Instagram 
page.

 

0

 

0

 

47

 

86

 
1.35

 
g.

 

I market library services and resources to 
students and staff on my personal Twitter page.

 

0

 

0

 

80

 

53

 

1.60

 h.

 

I use the library notice board to market new 
arrivals to students and staff.

 

30

 

50

 

19

 

34

 

2.57

 i.

 

I market library offerings to users during their 
registration in the library 

 

70

 

30

 

20

 

13

 

3.18

 
Aggregate Mean 

 

2.17
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S/N  The attitude of Librarians Towards 
Marketing of Services and Resources  

SA  A  D  SD  Mean  

a.  I like to market services and resources 
often in my university libraries.  

60  40  33  0  3.20  

b.
 

I feel that applying technology has more 
relative advantages than traditional 
marketing strategies

 

80
 

30
 

23
 

0
 3.43

 

c.
 

I think I can market services and resources 
effectively while interacting with Users.

 

70
 

50
 

13
 

0
 

3.43
 

d.
 

I found it easy to engage in marketing 
activities

 

60
 

50
 

10
 

13
 

3.18
 

e.

 

I feel that applying technologies for 
marketing will enable library activities to 
become more pronounced than traditional 
means of marketing. 

 

100

 

20

 

13

 

0

 3.65

 

f.

 

I perceive that e -communication channels 
are effective for library marketing

 

90

 

30

 

13

 

0

 

3.58

 g.

 

I feel by attending to users politely is a 
marketing strategy on its own.

 

50

 

30

 

25

 

28

 

2.77

 h.

 

I feel social media would enable librarians 
to get more marketing results.

 

90

 

30

 

13

 

0

 

3.58

 i.

 

I feel that using the library webpage 
makes it easier to do announcements and 
current awareness services of library 
resources and services

 

100

 

20

 

13

 

0

 
3.65

 
j.

 

I think that Facebook has made 
announcements and user education easier.

 

100

 

33

 

0

 

0

 

3.75

 
k.

 

I like to update my knowledge to enhance 
my marketing skills

 

80

 

37

 

16

 

0

 

3.48

 
l.

 

I feel I will like to apply technologies for 
my library marketing needs

 

90

 

43

 

0

 

0

 

3.68

 

Aggregate Mean 

 

3.45
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S/N  Challenges Militating Against the Use 
of Social Media  

Agree  Disagree  Total  

No.  %  No.  %  No.  %  
a.  No Marketing Policy  in my University 

Library
 

133  100.0  0  0.00  133  100.0  

b.
 

No Internet Facility in my University 
Library

 

133
 

100.0
 

0
 

0.00
 

133
 

100.0
 

c.
 

Bandwidth Issues
 

133
 

100.0
 

0
 

0.00
 

133
 

100.0
 d.

 
Inadequate Time

 
20

 
15.0

 
113

 
85.0

 
133

 
100.0

 e.

 
Unavailability of Digital Devices

 
7

 
5.3

 
126

 
94.7

 
133

 
100.0

 f.

 

Users are not Interested to Listen

 

7

 

5.3

 

126

 

94.7

 

133

 

100.0

 g.

 

No Interest

 

37

 

27.8

 

96

 

72.2

 

133

 

100.0

 h.

 

Insufficient Training on Marketing of 
Services and Resources

 

133

 

100.0

 

0

 

0.00

 

133

 

100.0

 
i.

 

Inadequate Funds 

 

120

 

90.2

 

13

 

9.8

 

133

 

100.0

 
j.

 

Marketing is too time-Consuming

 

90

 

67.7

 

43

 

32.3

 

133

 

100.0

 
k.

 

Poor Management Support

 

120

 

90.2

 

13

 

9.8

 

133

 

100.0

 
l.

 

Poor Planning and Implementation of 
Marketing Strategies

 

133

 

100.0

 

0

 

0.00

 

133

 

100.0
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